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TABLE 1. PERECENTAGE CHANGE & UNIT CONTRIBUTION IN CONSUMER PRICE INDEX BY MAJOR GROUP (2006 =100)
	COICOP
Code
	Major Group
	Weight
Percent
	
	Index
	
	% Change
	% Unit Contribution

	
	
	
	Mar 2025
	Feb 2026
	Mar 2026
	1 month
	12 months
	1 month
	12 months

	00
	All Items CPI
	100.000
	207.4
	213.9
	219.0
	2.4
	5.6
	2.4
	5.6

	01
	Food and Non-alcoholic Beverage
	44.775
	261.5
	272.4
	276.3
	1.4
	5.7
	0.8
	3.2

	02
	Alcoholic Beverages, Tobacco and Narcotics
	1.625
	187.1
	188.5
	190.3
	1.0
	1.7
	0.0
	0.0
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	Clothing & Foot wear
	3.036
	193.9
	201.7
	204.1
	1.2
	5.3
	0.0
	0.2

	04
	Housing, Water, Electronic, Gas and other fuel
	17.084
	143.4
	147.2
	149.3
	1.4
	4.1
	0.2
	0.5

	05
	Furnishing, Household and Maintenance
	2.743
	166.9
	169.3
	170.6
	0.7
	2.2
	0.0
	0.0

	06
	Health
	5.141
	144.1
	144.7
	146.0
	0.9
	1.4
	0.0
	0.0

	07
	Transportations
	12.228
	121.7
	119.1
	137.4
	15.3
	12.9
	1.0
	0.9

	08
	Communication
	1.136
	66.6
	66.8
	66.8
	0.1
	0.4
	0.0
	0.0

	[bookmark: _Hlk228440910]09
	Recreation and Culture
	2.912
	135.0
	139.5
	141.8
	1.7
	5.1
	0.0
	0.1
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	Education
	1.174
	179.9
	182.7
	185.3
	1.4
	3.0
	0.0
	0.0

	11
	Restaurant
	5.861
	328.5
	340.2
	346.8
	1.9
	5.6
	0.2
	0.5

	12
	Miscellaneous Goods and services
	2.285
	175.5
	178.6
	180.1
	0.8
	2.6
	0.0
	0.1



Key statistics
· Phnom Penh’s consumer price index (CPI) rose 2.4% this month (MoM) 
· Over the twelve months to the March 2026, the CPI rose 5.6% (YoY)
· The most significant price rises this month (MoM) was Recreation and Culture (+1.7%), Restaurant (+1.9%) and Transportations (+15.3%)
Summary 
	The price change in the Market Basket at major markets in Phnom Penh for all commodity categories rose by 2.4% in March 2026 compared to previous month. Inflation in March 2026 rose by 5.6%.

